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FROM FAST CONSUMABLES
TO DURABLES

L ere we wash half as often, and where products last more than twice the time
;\ ‘lh\w do today Just skipping one out of ten washes shows a reduction in total toxicity and large
M, mprouements on €0,, microplastics and all other things that should concern us all. You should
i)
l'lno;ci wash because of fear of odor, nor fear of viruses or bacteria. Our solutions range from
Polygiene Odor Crunch® to Polygiene ViralOff®. They change the world, one skipped wash at a time.
Read more on www.polygiene.com
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VIRALOFF, 99% reduction
N virus in just 2 hours

Polygiene’s innovation to Combat COVID

Interview with Ulrika Bjork, CEO

F

A lot of research is being

carried out globally on im-
proving the functional charac-
teristics of fabrics. One area
that has caught the attention
in recent times has been that
of odor control technologies.
Sweden-hased Polygiene, with
its Stays Fresh technologies
has emerged as a front run-
ner in this field.

We caught up with Ulrika Bjérk, CEO
of the company to find out more about
its breakthrough innovations, its new
launch- ViralOff® , its presence in In-
dia, partnership with Royal Enfield , and
the future for specially treated fabrics
in the post Covid -19 scenario, among
others.

Here are the edited excerpts.

Beginning the interaction with a brief
intfroduction of the company, Ulrika
mentioned: “Back in 2004, the SARS
epidemic was raging. Demand for an-
tiviral and antibacterial freatments was
soaring. As smart scientists and techni-
cians at the Swedish chemical company
Perstorp came up with new solutions. A

CEO; Polygiene
! e new company was spun off — Polygiene.
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99% REDUCTION OF
VIRUSES IN 2 HOURS

1S018184:2019, ATCC VR-1679 [H3N2]

ViralOff

POLYGIENE TECHNOLOGY

But memory of SARS waned, and we focused
instead on consumer products and the envi-
ronmental benefit of washing less and making
garments more sustainable. Now Corona has
changed the world. So, we have rapidly gone
back to our roots in the healthcare sector and
our knowhow and learnings on combating
viruses, and today we announce the launch

of a new product — ViralOff®, a Polygiene

technology.”

Going into details regarding the types of so-
lutions offered by the company she said: “We
offer 3 types of solutions. Let us take a look at
them one by one.

1. Polygiene Stays Fresh Biostatic technology —
Odor control based on a silver salt solution.
You put on a t-shirt and bacteria soon start
thriving and multiplying which makes the
t-shirt smelly. Any attempt to hide, delay or
absorb odor will fail unless you deal with
the basic problem: bacterial growth. This
odor-control technology inhibits the growth
of odor-causing bacteria and stops the odor
at the source, permanently.

2. Polygiene Stays Fresh Odor Crunch technol-
ogy — Odor control based on a sand and
water solution. Environmental odors such as
cooking fumes and cigarette smoke tend to
stick to your garments. To stop this, we have

o THE TEXTILE MAGAZINE « JULY 2020

developed the Odor Crunch, which consists of silica, the main ingre-

dient in sand, and water. Once the odor molecules have stuck to the

modified silica particles in Odor Crunch, they will be crunched and
cracked to smaller odorless molecules and the odor is permanently
eliminated. This technology has won the Scandinavian Outdoor

Group (SOG) Sustainability Award 2019.

3. Combination of the Stays Fresh technologies. In most cases, combin-
ing these two technologies — stopping the growth of odor-causing
bacteria and cracking environmental odors to stop the offensive odor
— will be the most efficient solution and truly keep the stays fresh-
promise. Products and garments will feel fresh and clean despite
sweaty conditions and smelly environments.”

The company has a global presence. “We are working in almost all
regions of the world right now. Especially with our work with ViralOff®,
as there is a major need for these sorts of technologies right now. Both
for the people working on the front lines but also for all of us that are
now looking to try and begin living our “new normal” lives,” Ulrika
stated.

Latest launch
Given the fact that the entire world is grappling with the Covid-19

pandemic, it was but natural that the conversation veered towards

antimicrobial solutions. Ulrika pointed out that the company launched

ViralOff® technology in April 2020 to specifically address the current

pandemic and provide a technology that can be applied as a finish to

textiles to minimize the spread of transmittable diseases and has an
antiviral effect.

“ViralOff has a 99% reduction of viruses, in a textile or material, over
two hours, according to a standard 1ISO18184:2019 test. When we
developed ViralOff, we had two criteria we wanted to fulfill: First, we
should be able to show a real antiviral effect that could be tested by a
standard tfest. In that way, our partners can make actual and profes-
sional claims. Secondly, this treatment should be applied on products
where it is relevant to have an antiviral effect. Today that encompasses
both products in the care segments, as well as products for the public
in environments where we need additional protection,” she elaborated.

Throwing light on the company’s presence in the Indian market
Ulrika said:” We have an office with commercial and technical opera-
tions in India. We have been growing our business in India and South
Asia a lot past year and we will continue doing so, looking ahead.

The expertise, quality and opportunity in this market is great and we
look forward to growing our partnerships and opportunities in these
regions. We have also built a close association with Ezma, Carbonado,
JCT, Nahar, Tyka Sports and other corporate mills sectors to further our
presence and ease of working with Polygiene in India.



| Focuson Masks & PPEs / Antimicrobial Finishes |

well as increase their sales
t00.”

Giving an overview of the
company’s manufacturing
and R&D infrastructure she
said:” Our R&D department
is run by our CTO Daniel
Réme in Malmo, Sweden
who is continuously work-
ing on different formulations
and products towards our
sustainability goals. We have
strategic partnerships with
manufacturers in the UK and
Sweden for our suppliers”

On a parting note we
asked Ulrika about the
emerging consumer trends,
post Covid — 19 pandemic, in
terms of increasing prefer-
ence for specially treated
fabrics.

“We see a continued value
placed on antiviral and an-

Environment friendly solutions

The company has always been known for its strong sustainability focus,
which is evident from the solutions it offers to the textile industry. Elaborat-
ing further on the topic Ulrika said:” We provide a branded stays fresh
solution to our partners and the end consumer. By doing so, we provide
a real sustainability story to our partners and the gear and apparel they
make. By simply skipping a wash load with your Polygiene treated gear,
you are extending the lifetime of your garment as the article won't incur the
wear and tear that comes from a washer and drying machine. Hence, pro-
viding a real environmental benefit. Additional benefits include the water
savings you provide by washing less, minimized microfiber shedding, less
detergents being washed down the drain, plus the time gained by doing
less laundry — major wins for the earth and the consumer!”

Polygiene had been in news recently for its partnership with the iconic
Royal Enfield brand. What is the partnership all about? Replying to this she
revealed:” We are very proud to start a joint partnership with Royal Enfield.
Our aim is to create an added value for every customer and in terms of
this iconic brand we hope to add a real advantage for the end-users, the
riders. When on the road they now will stay fresh, can travel light, and
wash less. We are looking forward to adding unique advantages with our
technology to the entire product range of Royal Enfield apparel going for-
ward”, says Ulrika Bjérk, CEO at Polygiene, before adding: “We are very
happy to help spread the important message of #REGearUp, together with

Royal Enfield.”

Given the fact that there are many organizations offering similar solu- timicrobial performance for gear, apparel,
tions globally, why should a customer consider partnering with Polygiene? PPE and accessories but tied into a more
Responding to this question, Ulrika said:” We are a brand rather than a sustainability approach. Meaning that we
technology company. We want to be recognized, understood and valued can look more focused on items that we use
by the ones using the treated product. And, therefore, we supply hangtags  in our daily lives that can use this type of
and labels, as well as deeper sustainability and branding messages so the  technology but also on a higher-level ap-
wearer understands why this product stays fresh and can be washed less. proach regarding the quality of production
As our brand is understood and valued by more users, we can change and design of product,” she said signing
washing and disposal habits, and really reduce the environmental impact off.
of a product. As a result, this will raise the brand value of our partners, as .
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Polygiene is overall winner in Scandinavian
Outdoor Group (SOG) awards 2020

SONMIINNT .

“Although this is not a
typical outdoor-product,
Polygiene ViralOff deserves
the Overall Award because
it can impact developments
way beyond the outdoor-
or even apparel business.
ViralOff is a treatment that
kills 99% of the current
viruses in two hours within
a textile. When used in the
facemasks, it will make lives
for all of us a lot safer since
you do not need to wash
masks as often anymore.
ViralOff contains silver
salts and is considered not
harmful for humans or for
the environment” is the
motivation from the jury. As
Polygiene communicated
recently, ViralOff has gone
in just three months from a
product mostly concerning
masks and other protective
gear in a niche market to
a function — and ingredi-
ent brand — in all kinds
of everyday use products
like suits with Marzotto
wools from premium brand
manufactures, denim and
casualwear from Diesel,
and watches and wallets
from Fossil. Antiviral treat-
ments will be a key function
of tomorrows often-worn,
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often touched items. “We
have been part of Scandi-
navian Outdoor Group for
a long time. The SOG has
many strong and global
brands and collectively is
an authority and source of

A | \ AVIAILN
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OUTDOOR
AWARD

| oVERALL WINNER |

Each year a jury from the SOG reviews new products and technologies across several catego-
ries. This knowledgeable and competent jury picked Polygiene’s ViralOff® as the best new
technology of the year. ViralOff was also declared overall winner of 2020!

ViralOff

POLYGIENE TECHNOLOGY

inspiration - we are proud
to be a part of it. That SOG
gave us this award makes
us really happy. Super hap-
py in fact. It is a recognition
that Polygiene Viral Off will
play an important part in

the fight against the current
pandemic as well as being
a sustainable solution that
allows articles to be worn
more and washed less” say
Niklas Brosnan, Marketing
Manager at Polygiene. ¢



